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Innovation by Observation: Nano Touch Technology (Case Study)
Knowing: QS 1 & 2
[bookmark: _Hlk19499378]Self-awareness is simply an awareness of the self, whereby the self-being is what makes a person’s identity to be unique. Such unique elements involve experiences, thoughts, and abilities. Therefore, there was a self-awareness moment that nudged Sisson and Hackemeyer to start and extend their scanning the setting of the restaurant. The moment found the two seated in one of the restaurant’s tables discussing concerning the recent research taking place at the fields of nanotechnology and material science when they spotted a man who was approaching the restaurant’s front door while holding a sneeze on his hands (Kroeke, 2010).  The two saw how the man outstretched his germ-laced hands and clutched the handle to open the door and have access. Because of how un-hygienic they thought the man was, the two whispered to each other that it would be wise to avoid clutching the handle when leaving the restaurant. Therefore, such a self-awareness moment came like a joke that made the two to extend a visual scan of the restaurant’s setting. 
Knowledge is very significant concerning the production of creative breakthroughs. The fact that the two were seated in one of the restaurant’s tables discussing the recent research taking place in the fields of nanotechnology and material science depicts knowledge that contributed to the aha moment. Knowledge and creativity are intertwined and cannot be separated. Therefore, knowledge about the research was to be there first before creating anything. 
Application: QS 1 & 2
Spradley defines nine dimensions that can be used by ethnographers in structuring their observations. However, 21st of August 2008 saw more than 800 nanotech products that were availed to the public, whereby new ones were to hit the market after every three to four weeks. As a result, Sisson and Hackemeyer observed that most of the use is limited to the utilization of the so-called “first generation” passive nanomaterials. 
The research presents a group of questions which are either open-ended or close-ended when one is involved in a discussion related to a research survey. Therefore, open questions are defined as those questions that need more thinking and multiple answers. Conversely, close-ended questions are questions that are answered by either a “no” or a “yes” without much thinking (Puccio, Cabra, & Schwagler, n.d.). However, there are several open-ended questions that both Sisson and Hackemeyer may have asked:
What are the most significant areas to be kept clean?
How can one accurately confirm those areas that require cleaning?
How can we decide the best cleaning products for the work?
Thinking Ahead: QS 1 & 2
From the case study, there are some services, products, or processes at educational and work context that need improvement. I always believe that it would be useful to have electronically signed of Real Estate documents. For instance, classic loan document for a home has more than 70 pages that need a series of signatures. By signing such documents electronically, the cost of printing & storing such vast volumes of records will be eliminated. Notably, the borrower should be allowed to sign on the screen to enhance close viewing by scrolling down the files at reading speed. 
As an ethnographer, there are several ways one can improve their creative confidence in the workplace. Foremost, to become more creative, we should tell ourselves that it must happen (Puccio, Cabra, & Schwagler, n.d.). This shows that we should remember that creativity is a choice no matter the outcome. Therefore, we should avoid paying much attention to what is done by others and consider being creative in a unique manner. 
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